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We Are a Design Ops Agency, for tough
challenges that help organizations excel In
UX, Research, Systems and Brand.
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Rubru Branding

Hyperlocal

Intelligently
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Artikuchi Branding (WIP)

LUXURY INTERIORS

5

Modern Craft
Rooted in Time.

ARTIKUCHI  ARTIKUCHI

URY INTERIOR
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THE STACK

Wcapmses  Merstey

Brand Building> < UX/Web

Content

The Stack

Build Your Stack

Our products address the root cause, not just the symptoms
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Daily Gut Balance
with
Helps rebievi bloating
BS and digestive
discomiort
Dinily Gut [w]
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Daily Gut Balance: With
Probiotic

For IBS, frequent diarrhoea, and
digestive reset

3969

View details Choose options

Daily Fibre
Bomb a

with
ie: Forrrla

THE STACK

e

THE STACK

Daily Fibre Bomb: with
Prebiotic

For constipation, bloating, gas and
reflux

1,079

View details Choose options
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SLEEP GUT

All Products
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Daily Gut Defender:
EpiCor® Postbiotic

For low immunity and fatigue

1,079

View details Choose options


http://thestack.club/

ZOHO Product Branding

Identity and access management
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ManageEngine ManageEngine
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Manage, control, and secure . _
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Unified endpoint management and security

ManageEngine ManageEngine ManageEngine
Endpoint Central Vulnerability Manager Plus 0S Deployer ManageEngine Apps
Weather
. g Alarms & Clock
Identity360
ManageEngine ManageEngine ManageEngine o
Mobile Device Manager Plus m Device Control Plus @ Remote Access Plus Identity And Access Manage:
. Get =\
ss ) ManageEngine {::] ManageEngine L 7 ManageEngine
(' = J Patch Manager Plus Ll:, Application Control Plus u Endpoint DLP Plus Stocks ADManager Plus

—

- Calendar

& camena

O ~ Fatch Connect Plus
Cortana

ManageEngine ManageEngine
Patch Connect Plus (") Browser Security Plus

Visual Identity for Zoho Products : The idea was to create a cohesive, responsive set of visual identity/logos that feels like part of one unified family.
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ManageEngine

PAM360

ManageEngine
Password Manager Pro

ManageEngine
Key Manager Plus

ManageEngine
Access Manager Plus
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Groundbreakin Brand Exercise No Other Day - Brand Design

Step Up For
The Planet.

Curated for PMX Health

“PMX - Verbal and Visual Identity
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m Reach Sports

Choose from re
; re
25 servings resealable pouch
or I'e
12xSingle Serve Sachets B
o
O
o
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‘ = o, : "’-ll n-

p . reach
/ £ DAILY
;- % W PROTEIN'
! :- ‘ B magnasiom

Coming Soon ) B0, smoothie.,
A new standard in
protein taste e
»
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https://reachsports.shop/

y I Razorpay SPRINT 2024

‘1Razorpay / SPRINT 2024 See what's new w Login

DISCOVER WHAT DISRUPTION LOOKS LIKE!

Step into a new era of payment excellence with solutions engineered to maximise growth

. YOUR GATEWAY 16 the @ | | ol Growth 03
" NEXT GENERATION e A b Marketing with

. Payments
o COMMERCE Vo

Discover 70+ products and feature enhancements |
from India’s most loved payments suite. #‘@

l z gidefl'(netEx llen Transform
eckout Excellence Enterprise

Payments

(i

05
Master the
Market with
UPI

Optimise

for Success %ﬁ __
/)

Checkout

REDEFINE
CHECKOUT EXCELLENCE e _

Embrace the pinnacle of tech excellence and speed with Razorpay's Card Scheme Card Issuer Country Route  20% payment via  dIRazorpay
revolutionary checkout experience, engineered to propel your

business forward for the next decade. Future-proof your payment = P e O R R e

infrastructure with cutting-edge solutions that ensure optimal DAty ol Osluway 02 Oetawey 03 Dt Peyman S -

performance and seamless customer journeys from consideration to

conversion.
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https://razorpay.com/sprint2024/

The Biggest

Stage in Fintech

The LaLit Ashok, Bengaluru / 20th February 2025

|
Kunal
Shah

| ;
i CRED J

09130 Event Address

AM
dRazorpay 1**;:;';" Y Keynote: Dream. Dare. Disrupt.
F I x 2 5 Harshil | Shashank Khilan

Mathur Kumar Haria

Co-Founder £ CEQ - Co-Founder & MD Chief Product Dfficer
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Rahul
Kothari

Chief Operating Officer
Razorpay

Chug

Chief Financial Officer
Razorpay

Grab a front-row
seat to innovation

Calling the ones
who dare to do

WWHAT THIS GIVES YOL:

‘9 999 T
i NWBRER Yo el SRk L Ciose nd B!

20 Feb, 2025, 09:30AM
Lalit Ashok, Bengaluru

Be there in person

Attend Virtually scesstoa

sassions and masterclasses at FTX 2026

Razorpay FTX 2025


https://razorpay.com/ftx/

y I Get Launch

T Launch

Launch your US e e
Company from : T Launch
Indiain 1 week = e W

: Launch your US

B e == | o | | | p— Company from
' e Indiain Lweek

Raise Funds Easily | Sell Globally

Raise Funds Easily | Sell Globally | Stay RBI
Compliant

| Stay RBI Compliant

Why Should You Use
Launch?

Aditya Sharma

T
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https://www.getlaunch.us/

DoneDeal Website

DoneDeal Forlnvestors & Buyers  For Founders i Get Started <

DunEDEEI For investors & Buyers ~ ForFounders  Blog

‘Overflowing with useful features

We aim to modernize the legacy M&A and fund raising process by adding | Your

features to improve transparency, trust and speed using technology The fastest Iest way for
P startups to get acquired

Your identity is never revealed to the investor until you decide to,
ensuring you get the right conversations without compromising on

anonymity

A data-driven, tech platform to enable high intent connections between verified companies
and strategic investors to make deals happen easily and quickly

C
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Largest Vetted E

tails an extansive

tge af Company

tarted in 2020

dh Y

Brand Building

Anemerging mobile gaming company that has
released a hit game with 1.23 crare playars.

TThA Ravanis Aga of Company

FaCrores - TBCrores Started in 2020

| mr—mmmmw

UX/Web

Marketplace C
& Verified

A Platform that connects influenc
company that wan to collaborate v

TTH Rewanue Ana

ThCrores - TBCroras St

@ Faster Timelines

Every investor on the
our team to ens
conver

Learn M

Get access to tools that enable faster timelini
stages, from Discovery to Negotiation to Clos

Content

Startup

& verified

An anonymaous description of your startup to get

the investor interasted

Investor

& verified

Define your guardrails and creste mandates o
digeover the right companies

EdTech  Finkech

Operational - 3 years +



https://www.done.deals/

Home

Konguest
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Andrew.kgen

SRERENE

a1

Proof Of Gamer Engine

Your Gamer Identity powered by 5 scores — ready to own and flex.

0

Proof of Play

Gauging intensity of gamer

interaction with games

Proof of Commerce

2)

Proof of Human Proof of Skill

Evaluating gamer's
proficiency and competency

.l'lf‘l::l'll'[_] authentic
human présence

Capturing gamer's
economic interactions

Brand Building UX/Web Content

K-Drop

KStore

O

Reserve KGeN Name Create Avatar

How would you like to be known?

Change username or continue

Andrew kgen.io

22y CONTINUE

@ cCHANGE

KGEN - WEB3 POG Product

g Mycan Q ) 2

Mint POG Card

The userr Reserve KGeN Name

becomes yo
the kge

&

Proof of Social

Mapping gamer's socia
interactions and network

O

Create Avatar Mint POG Card

Awesome!

Now how would you like to be seen?
Choose a category for your avatar

&)

HORROR

>

TOON

®

SPORTS

>

ACTION

®

FANTASY

& Your Kgen Name is registered!



https://play.kgen.io/pog

BECKY - FINTECH PRODUCT DESIGN

Share your

A
TRUST

Becky

o User's Monthly
Spendings

i:
| .
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1BRIDGE - UI/UX

1BRIDGE £V .

| .
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Groundbreakin - Podcast Website
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https://groundbreak.in/

Ather Energy (Design Support)

Halo

Front 30 s/:\i v 72 - /—\\ ®

Rear 32
805 Synced a moment ago

ak Parked

©

Your 450X is ready h
Lets go! N . B
The all new Ather app 9 . Scanning... 4
a T
-.’riQQp © 100%

L3
@ Fairing complete CC)
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¥ & Done
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GOVERNMENT OF INDIA

MINISTRY OF MICRO, SMALL AND MEDIUM ENTERPRISES

\

-

CLICK TO WATCH

Stories 'S ‘ Stories ? Stories
that Shift - : that Shift : that Shift

Inside the Mind of Karan Virwani: Leadership, Unlocking Personal Branding Secrets with Karthik From Padma Shri to Successful Investor: Sanjeev
WeWork, and Success | Stories that Shift Srinivasan | Stories that Shift Bikhchandani's Journey | Stories that Shift

GLICK T0 WATCI-D
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https://www.youtube.com/watch?v=aZv8w4y9JPA&ab_channel=FillmeNetworks
https://www.youtube.com/watch?v=c0BeBnke35s&ab_channel=FillmeNetworks
https://www.youtube.com/@coachjaykumar

GLICK TO WATCI'D , ﬂ CLICK TO WATCH

on designing products
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https://www.youtube.com/watch?v=VSWCKTpjpWk&ab_channel=Tata1mg
https://www.linkedin.com/feed/update/urn:li:activity:7186603231987322880/

is that you have a body. You may
perform in different ways,

Scott Reames

0% @

GROUND

@ BREAKIN
00

\

Scott Reames

038  uncovering nike history

¢) SCOTT REAMES

<CLICK TO WATCI-D
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Uncovering the Iconic
History of NIKE
w/ Scott Reames

Episode 38 - Uncovering the lconic History of Nike
- with Scott Reames

WE UNDERSTAND
RESPONSIVENESS
AND CREATIVE
SYSTEMS


https://groundbreak.in/

Sy

Album Cover Art for Global Indian Compilation InHouse NFT Collection

LATEST NEWS

DECODER + ] ASIANEWS

PAV4N X SUKH KNIGHT X ISHANI &
5 .

bRl LISTEN WHILE HELPING: POOJA B CURATES A

NDANA - ¢

GLOBAL INDIAN COMPILATION '"WE THE PEOPLE'

"Even though this is not war, it sure feels like ‘We the People’ are an army on a mission”

ARUN RAMANATHAN | 21 MAY 2021
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https://mixmag.asia/read/pooja-b-curates-india-covid19-we-the-people-local

Elevate your living space with
Eureka Forbes, the brand that
combines innovation and reliability.
Explore our exceptional vacuum
cleaners and water filters, designed
to provide a pristine environment
for youand your loved ones.

www.eurekaforbes.com

I FORBES

BREATHE
EASY
CUUM
SMARTER

N

Introducing Prepare to
the vacuum

revolution_________be Amazed

:fr. EUREKA I::F EF%E‘&ES
FORBES www.eurekalorbes.com

www.eurekaforbes.com

Content




3D Concept for H&M 1:1 3D Visualisation for Ather

A8
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OneThing - 3D Visualization

ONE THING

ONE THING

ONE THING

CENTELLA ASIATICA
EXTRACT

150mi - 5f. oz

CENTELLA ASIATICA
EXTRACT

ONE THING

CENTELLA ASIATICA
EXTRACT
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INHOUSE TYPOGRAPHY EXPERIMENTS

MESEMFRYAN
T HL 7 UM
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Our Partners

ukti
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école .
[EITPT wishbox.






https://www.linkedin.com/in/angelo-george-53a4a0b/overlay/about-this-profile/

=

Looking Forward To
Your Questions!

< 96 8969 6877 N)
< hello@syqi.art Instagram N)

< Work Board Website (WIP) Podcast N



https://www.instagram.com/syqi.lab/
https://www.pinterest.ca/syqilab/
https://www.syqi.art/
https://groundbreak.in/

